
Campbell-Ewald, an integrated advertising and marketing communications company, is
recognized for building some of America's largest and most highly regarded brands. Today more
than 40 clients trust Campbell-Ewald to develop and deliver compelling, pushing-the-envelope
advertising and marketing campaigns.  For years the firm has excelled in the creation of
powerful print and broadcast campaigns, and since the mid-1990s it has been bringing its
collective genius to the Internet.  Its digital marketing division now creates and manages web
sites, web services, online applications, and online ads for its diverse roster of clients.

"We started small and we have grown considerably," says Ken Burbary, Senior Vice President
and Director of Engineering for Campbell-Ewald. "Everything is going online. All of our clients
are doing more online; many are devoting significant portions of their advertising budgets to
online advertising." One of Campbell-Ewald's largest clients recently devoted one third of a
nationwide promotional campaign's budget to online activities.

Ensuring that clients succeed online is critical for Campbell-Ewald — and they can only succeed if
their sites are up. The company that had previously supported the web hosting of Campbell-Ewald
and its clients was growing quickly, largely through acquisitions, but as it did so, the quality of its
service declined.

"We had a lot of outages caused by little things that we had little control over." says Burbary.
"There were network problems, hardware problems. Every month or so a network router would
go out and we'd be offline. It might only have been for 10 or 15 minutes, and it might have
been in the middle of the night, but still it was death by a thousand cuts."

By late 2004, Campbell-Ewald and its clients had had enough and Burbary and his team began
to look at other hosting services. Rackspace® stood out — at least on paper. But paper wasn't
good enough for Burbary. He talked with existing and former Rackspace customers about their
experience. He flew down to the Rackspace office and toured the Rackspace data center to
"kick the tires."

During Burbary's research, Rackspace demonstrated the qualities that initially drew him to the
Rackspace team: High quality of service, no-downtime network connectivity and the Fanatical
Support™ that comes from a team of Rackers that would take the time to get to know
Campbell-Ewald's business and systems.

The ink was barely dry on the contract when the interactive team at Campbell-Ewald was
working closely with Rackspace to migrate the agency's internal and client sites to the
Rackspace data center. "It was a pretty heavy duty migration," says Burbary, "and we had to do
it in a matter of weeks. The data center in which our sites had been located was closing and we
had to move quickly. It was actually an unreasonable timeframe, but we got a lot of help from
Rackspace and we did it."

Today, Burbary and his team are still focused on the systems running in the Rackspace data
center. But there's a difference: they're not focused on downtime or dropped network
connections. Since they signed up with Rackspace they're focusing again on strategies to get
their sites and applications to deliver maximum impact for their clients. That's where Campbell-
Ewald excels. The task at Rackspace is to make sure that Campbell-Ewald has the support it
needs to do so.
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